
 
 
 
 
 

 
 

Best start of a year   

SEAT achieves record sales in January  

/ The brand sells 38,900 cars in January, 20.4% more than in the same month in 2017 

/ Spain, Germany and France post double digit growth and the new Arona boosts 

results  

/ SEAT arrives in New Zealand and is now present on all five continents   

 

Martorell, 13/02/2018. - SEAT’s global sales were off to an excellent start in 2018 with a 

record-setting result. In the first month of the year, the carmaker delivered 38,900 cars, which 

is 20.4% more than in 2017 (32,300), and achieved its highest ever January sales result. The 

arrival of the Arona in dealerships during the final weeks of 2017 gave a boost to SEAT’s sales 

results. In January alone, the brand delivered 4,600 units of the new crossover, which is still in 

its launch stage. With these figures, SEAT is starting off its sixth consecutive year of sales 

growth after closing last year with a 14.6% increase and posting a 45.9% cumulative rise 

between 2012 and 2017.   

 

According to SEAT Vice-President for Sales and Marketing Wayne Griffiths, “we have kicked off 

2018 with an excellent result, the highest sales volume in history, and are continuing with 

the same positive trend as 2017. The Ateca gave us solid growth last year and the Arona will 

lead our sales increase in 2018. Together with the Ibiza and our top-selling model, the Leon, 

they are the pillars of the brand”. Griffiths highlighted that “in addition to growing in our key 

markets, in January we also made progress in the brand’s internationalisation strategy: we 

have begun selling the new Ibiza in Algeria and we opened our first SEAT dealership in New 

Zealand”. 

 

In January, Spain, Germany and the United Kingdom maintained the sharp sales increase they 

had at the close of 2017. Spain leads SEAT deliveries, with 8,000 vehicles sold (+20.3%), 

followed by Germany (6,500; +12.0%) and the United Kingdom (4,200; +9.9%). Other 

countries which posted significant growth were France (2,000; +15.1%), Austria (1,900; 

+7.4%), where SEAT positioned itself for the first time as one of the top-selling brands, and 

Switzerland (1,000; +14.3%).  

 

SEAT also intensified its internationalisation strategy in January and delivered 2,200 vehicles 

in Algeria, where the brand is assembling and has begun to sell the fifth generation Ibiza. 

Algeria became the brand’s fourth market with the highest sales volume at the start of the year. 

Furthermore, SEAT dropped anchor in New Zealand with the opening of its first dealership in 

Auckland, and with this move, the carmaker is now present on all five continents. 

 

The brand’s international offensive is progressing in line with the extension of its model line-

up. Following the launch of the Ateca, Leon, Ibiza and Arona in the last two years, SEAT is 



 
 
 
 
 

 
 

going to continue in 2018 with the addition of a new SUV seating up to seven passengers. In 

addition, this year SEAT is also going to release the compressed natural gas version of the 

Arona, which will join the existing gas-fuelled Mii, Ibiza and Leon models. 

 

 
SEAT is the only company that designs, develops, manufactures and markets cars in Spain. A member of the 

Volkswagen Group, the multinational has its headquarters in Martorell (Barcelona), exporting 80% of its vehicles, 

and is present in over 80 countries through a network of 1,700 dealerships. In 2017, SEAT achieved worldwide 

sales of nearly 470,000 vehicles. 

 

The SEAT Group employs close to 14,700 professionals at its three production centres – Barcelona, El Prat de 

Llobregat and Martorell, where it manufactures the highly successful Ibiza, Leon and Arona. Additionally, the 

company produces the Ateca and the Toledo in the Czech Republic, the Alhambra in Portugal and the Mii in 

Slovakia.   

 
The multinational has a Technical Centre, which operates as a knowledge hub that brings together 1,000 engineers 

who are focussed on developing innovation for Spain’s largest industrial investor in R&D. SEAT already features the 

latest connectivity technology in its vehicle range and is currently engaged in the company’s global digitalisation 

process to promote the mobility of the future. 
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